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DeltaMaster clicks!

Greetings, fellow data analysts!

Humans have always had a fascination for machines. The ancient
Greeks, for example, already had automatic door openers and
analog computers. Apparently, they even constructed mechanical
puppets to entertain a crowd. In 1738, the French inventor Jacques
de Vaucanson presented a life-sized mechanical flute player — whose
repertoire consisted of an impressive 12 songs. The professors at the
French Academy of Sciences stared in amazement. Eighty years
later, E. T. A. Hoffmann wrote in his story “The Sandman” of a
student who unknowingly falls in love with a charming female robot.

We interpret motion as a sign of life — which could explain our
fascination for machines. And culture has constantly reinterpreted
the machine. Throughout DeltaMaster’s development, we
sometimes let the machine take on more — and sometimes less —
responsibility. We think that although it makes sense to automate
whatever saves time and simplifies routine tasks, the challenge
remains to try ‘exorcise’ the devil in the details. This edition of clicks!
will focus on one task that we can definitely pass on to a machine.
See for yourself!

Best regards,

Your Bissantz & Company team

11/2009

KVD Service Congress

12 - 13 November 2009, Munich
At this year’s annual congress of
the German Customer Service
Federation, we’ll show a live
demonstration of how the
mechanical engineering company
Werner & Pfleiderer uses
DeltaMaster to analyze its CRM
data.

www.kvd.de

2 x machines, 2 x in Berlin, 1 x
from us

The Georg Kolbe Museum
recently displayed kinetic art as
part of its ‘Romantic Machines’
exhibit which paid tribute to
humor and melancholy. At the
EVA (Electronic Media and Visual
Arts) Conference in Berlin, we will
present audio-animated spark-
lines. That, too, is art — the art of
data visualization. Although they
are neither humorous nor melan-
cholic, these sparklines are
designed to be useful.
www.gfai.de/pinboard/eva/
e_index.html

DeltaMaster@Work

26 November 2009, Nuremburg
Create more effective reports!
www.bissantz.com/dm@w

Bissantz Campus

Our current courses for
DeltaMaster and Microsoft SQL
Server/Analysis Services
www.bissantz.com/campus

Archive
www.bissantz.com/clicks/en

Bella is publishing a book ... but she still is still
undecided about the cover. Which of the three images
do you like best? Cast your vote in our blog and reserve
your copy at a special price.

www.bella-consults.com
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Tip of the month Naming reports variably

A good report name helps readers understand what they should expect to find before they even read it.
Paying close attention to naming conventions, however, isn't just a service to your report consumers. It
also makes your work easier when you can quickly and clearly identify and differentiate the content of a
certain report. The name of a report should give a clue as to its content. The content of a report, in turn,
depends on the view — in other words, the time frame, country, type of contract, customer group,
product division, organizational unit, type of currency, etc. Once you build a good report, it often
remains stable over a period of time. The view, however, constantly changes.

To simplify the naming of titles in DeltaMaster, you can use variables which stand for a certain member
in the report view. The Briefing book will then display the current setting in place of the variable. This
way, you can highly automate the naming process of your reports. Once the view changes (e.g. at the
turn of a month), the report title automatically changes accordingly. This same mechanism also works for
the names of measures and calculated members; we will explain those in detail, however, in a future
edition of clicks!.

Variables in report titles — time dimension

In the Briefing book on your right, the report “Margin Calculation” is open. As the user can see in the
view description in the Report window, this report contains the values for July 2009. This, however, is

1 H H inf] B Briefing Book ¥ lvantto.. [ Cockpit for View (427): « Margin C
not mentioned in the report name in the Briefing E —— :
. ) ndard Repor easures ual

book. But if you renamed the report and added the R o e e
. PIV PAP Report (Previr, Actual, Plan) O Discounts 137315
name of the month, you would have to update this P Product Market ati O .o
. . TIn Development Revenues Actual and Budget CINet Revenues 13,362,614
report every few weeks. By using variables, you save e oot Flisborcost  5319.2:2
. . . . . GE0 Actual-Budget Deviation Revenues by Area [ Material Cost 322359
valuable time — and eliminate the risk of forgetting. PrL. Portfolio Andysis Customers by Revenues and Margin | [JMargin 525108

To rename the folder, simply press the F2 key or select the respective option in \
. . Lo = 8 Monthly Reporting
the context menu. You can now directly change the name in the Briefing book. I ] Standard Reports

: " ¢ [Margin Calaiation {mp} ]
The variable for the current period is called ‘{cp}’.
If you now hit the Enter key, you will rename the report and DeltaMaster will &1 188 Monthiy Reporting
. . . = M| Standard Reports
replace the variable for the period the report was saved with. P

If you hit F2 again or reopen the edit mode in the context menu, you can see the = m vty reporting
E W] Standard Reports

variable again. POl cin Colcdoiion (o M|
As soon as you save a different view in your report (6.8, _ i sou L
‘August’ as shown in the screenshot on the right), this s s e
. . . . . Fv [ Revenues 15.842.514
setting will automatically appear in the report name. This P10 24P Repors (Frevr, Acus, ler) Do 737315
. . . PIV Product Market Matrix [ Rebates 1712.584
also applies when ReportServer or the Briefing book e Seenes sl et DNt Revenues 13,322,519

ehe ABC Analysis Customers [ LaborCost 6.319.212

generator updates the view.

Displaying the time period in the report title is just one common example. In addition to ‘{cp}’, you can
also choose from a wide range of other variables which lead to other time periods based on the current
time member (i.e. the one saved in the report). These occur in combination with Time analysis
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members, which have been described in detail in DeltaMaster clicks! 08/2007. This edition also contains
a table with sample time variables.

Variables in report titles — various dimensions

We have implemented the variable ‘{cp}” shown in the example above and other commonly used time
variables as abbreviations in DeltaMaster. Instead of the abbreviation ‘{cp}’, you could have also written
‘{[Periods].CurrentMember}’. DeltaMaster will replace these expressions with the current member in
the listed dimension.

DeltaMaster interprets the expression written in curly brackets as an MDX statement because it returns a
member or a member property. As a result, it can also access a member alias such as
‘{[Periods].CurrentMember.Properties("LongName")}".

Within the curly brackets, you can use more than just time \
[ B8] Monthly Reporting

dimensions. As a result, you could add the names of the B i Standard Reports
. . . PIU Margin Calculation 08/2009
customer regions to the report title as shown in the screenshot PV PAP Report (Prevr, Actual Pan)
. . . . FIU Product Market Matrix
on your right. This option is very useful when you want to TIM Development Revenues Actual and Budget

o . oo Botton Rarking Products, {[Customers].Curentrember M
create an analysis using different perspectives, for example, so

that you have them on hand in a pre-calculated form or can export them individually.

Duplicating reports with dynamic names

Let’s say that you have saved an
ascending and descending Ranking of
your products sorted by how sales have
changed in comparison to the previous

¥ Top ¥ Product ¥ Share  w Units Sold, 08/2009.. * Bottom Product w Share  w Units Sold, 08/2009..
ErgoplusNova 68,6% 72.074 . Jackson 10 -0,3% -315

1
Arcade AM 44 14,2% 14.919 2. MNovaC -0,.2% -195
Precisio JK 7,6% 8.003 3. Discus Office -0,.2% -184
DCW Plywood 33% 3.508 4. Precisio LM -0.2% -165
Arcade AM 55 2,0% 2145 5. DCW Cow -0,1% -154

oM

period. Now you want to create separate top-bottom rankings for each of your four sales regions (i.e.
Eastern, Central, Mountain, and Pacific). To ensure that you can differentiate these four reports, you
should note the name of the respective region in each report title. If you have created a report title that

automatically changes with the view, such as ‘{[Customers].CurrentMember}’ as shown above, you
don’t need to make any further changes.

If you want to copy a report and change the view, simply use the Update report B
option located in the context menu of the report. i

@ UpdateReport.. [

Report Properties... F4
Export to Word..
Export to Excel..

Export to PowerPoint..
Export as POF...

Send as HTML mail...

14 (& & B

1

Print...
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In the dialog box, you can select if you want to Keep the M St o vesmwes .. 3
. FIU Margin Calculation 082003 S Revenges 1
report and create a new one. Here, you can use your first P PAP Rt Pren, Ack, )  Discounts
. . 'roduct Mar: latrix [ Rebates
top-bottom ranking as the basis for subsequent reports. In R ke 1
. Top/Bottom Ranking Products, Central LiLaborCos|
the new reports, you can successively change the selected o Topfettom Rarking o, et & Mt Cost
. s RHk_Top/Bottom Ranking Products, Eastern L[ Margin
member to Eastern, Central, Mountain, and Pacific. After Update Report
you have updated the report, the dialog box will remain Reor: Top/BettomRarking rodsct, Ameicas
open so that you can create all of your copies with just a few =0
™ 104

mouse clicks. In this case, do not select the Append member 7 =124 Oupsuercson
- (0 Clear report result

caption to title option. This adds the changed member name (coaiste report on e us20e)

as static text to the existing report title. Since the title already i

Dimension: Customers i

contains the customer member as a variable, this option Wemser st Seect
would simply list the name a second time. B

[ change report definition only, don't update data

Now you have four new reports that all show which view

they contain. { b =
Instead of duplicating the reports manually, you can
. . Report Generator
also delegate this task to ReportServer. Instead of just  cenerate newreportsfor Dimension Browser
. . .« . . . Source Dimension Hierarchy Reports for each Element from..d | Dimension: Customers
creating individual reports, this option allows you to g - e - L pe—
use selected folders or even the entire Briefing book. Merbers | properties
Levels
This iteration, which successively changes the view 7, Toal Cisomers
to certain members, is a job for the Report generator. Rl
[] =y State
It loops through all selected members, changes the w Customer
Members
view internally, and generates separate output o s
documents during each turn. Report generator, too, 2% et
. . . B -v" Eastern
supports variables during these automatically —_— & v [

generated view changes. Here, you can clearly see the advantage of giving report titles dynamic names.

Even easier...

Most times when you want to add a dimension member to a report title, you are 2 View (427): 08/2009
referring to the current member (‘.CurrentMember’). That's why DeltaMaster also S—

supports an abbreviated form. ‘<viewX>" will be replaced with the current S
member in dimension ‘X', whereby ‘X’ stands for the internal dimension ID. You ;:;:;rgag;g;;;;g;gg;;ﬂm
can view this ID if you hold the Alt key while mousing over the dimension name in  sceiaios (menson Type Case

the View window. Curly brackets are not necessary.

The screenshot above shows that the time dimension in this case has the ID “1’. To enter the current
member into the report title, therefore, we could either write ‘<view1>" or as described previously
'{[Periods].CurrentMember}’ or ‘{cp}’. In general, we recommend that you use time variables for the
time dimensions. This way, you only have to glance at the title to see if you are dealing with a time
dimension or some other type. In particular, you can also access other time members which otherwise
require tricky MDX expressions such as ‘{pyaY,X}" to show the same period in the previous year, on
level Y, with a gap of X (for more information, please read DeltaMaster clicks! 8/2007). If it is referring to
the current member of another dimension, we prefer ‘<viewX>" in place of the complete MDX
expression. The advantage of the latter option is that you can reach members other than the current one
and return member properties as well.
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By the way, DeltaMaster does not support variables in Action titles (see DeltaMaster clicks! 10/2009) or
report comments for a reason. These fields are designed for personal words, messages, warnings,
explanations or background information. Automatic updates, therefore, would not be suitable.

Report title, view and axis definition

As you already know, you can either select members from the view or in the Axis definition of pivot
tables. For more information on the differences, please refer to DeltaMaster clicks! 5/2009. The variables
always refer to the content that is selected in the view; they cannot, however, access properties in the
Axis definition.

Variables in folder titles

All variables that we have described on the past few pages also apply = & & i, s
. FIU_Margin Calculation 08/2009
in the names of folders. Please note, however, that folders are not an o R T
P
analytic view of their own but rather an instrument for putting things in Jl & s ea ]
order. This is why folders do not have a view in the default setting. And flaT
. . . . n: Folder Title: Standard Reports {cp}
if they don’t have a view, DeltaMaster cannot replace a view variable 3
in the folder names. In this case, DeltaMaster does not show an error i | - sz oap20ne
. . L]0
message. It simply leaves the entry blank so that no strange variable =L Sove arentview  Reset view
. . . . @ |_]Data {if na view i defined then viewof ¢
expression blemishes your Briefing book. RO | koo i v anini oo
[ {Transferthis settingto sub-ordinated folders.)

To save the current view to a folder, you can either select the respective option in the Folder properties
(context menu) or save the view from the View window into the report folder (Start view menu).

Questions? Comments?

Just contact your Bissantz team for more information.
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